

















How we do business

The Volvo Group’s Code of Conduct provides clear guidelines for relations with the

Group’s business partners. A general feature is that relations must be marked by impar-

tiality, which implies that we must never provide rewards or advantages that breach

governing legislation or reasonable and generally acceptable business practices.

The Volvo Group is active in more than 180 countries and we are occa-
sionally quizzed about our operations in certain countries. We comply
readily with recommendations in connection with trade embargoes
imposed by the global community. Otherwise, the Volvo Group does not
adopt a position in international conflicts, as we are both incapable and
unwilling to do so. The Volvo Group is politically independent and adopts
a neutral position as regards political parties and candidates. Neither the
Group's brand nor its assets are to be used to promote the interests of
any political party or political candidate.

The Volvo Group has a large number of wholly owned dealers that are
covered by the Volvo Group's rules and reporting systems. These wholly
owned dealers are frequently located in countries in which the Group has
a market company that handles imports. In these markets there are also
privately owned dealers. The Volvo Group also cooperates with distribu-
tors that act as our market representative. In such cases, activities are

governed by contracts.

Defense materiel products
The Group includes companies that sell defense materiel - as defined in
Swedish legislation governing military products and related regulations.
These are primarily Renault Trucks, Volvo Trucks, Volvo Aero, Mack Trucks
and Volvo Construction Equipment, which sell products categorized as
military equipment.

The Volvo Group complies consistently with governing legislation and
does not sell to countries on the UN’s embargo list. As regards the sale of
defense materiel, we always apply for permits to the particular public

authority in each country in which the Group conducts production.

Sustainability Report 2007 | 31



Prizes and awards

The presentation below shows a selection of the awards and prizes related to responsible

enterprise that the Volvo Group has either received or awarded during the year.

Volvo Environment Prize

In 2007, the Volvo Environment Prize Foundation awarded the honor to
Amory B Lovins, of the Rocky Mountain Institute in the US, for his out-
standing landmark achievements in the energy area. During the past 30
years, he has contributed innovative theoretical and practical applica-

tions aimed at reducing energy consumption.

On the Dow Jones Sustainability Index

for the sixth consecutive year

AB Volvo again qualified for the Dow Jones Sustainability World Index
(DJSI) of globally leading companies in the area of long-term sustainable
development. For the sixth consecutive year, AB Volvo has been included
in DJSI World thanks to the Group’s sustainability efforts in economic,
environmental and social issues. This means that AB Volvo ranks among
the top 10% of companies worldwide in terms of combining financial
gains with environmental and social responsibility. AB Volvo gained par-

ticularly high ratings for environmental care and corporate governance.

Globe Forum

Globe Forum in Sweden has assessed a total of 67 Swedish companies
listed on the OMX Nordic Exchange in Stockholm - the Large Cap list -
in terms of their CSR programs. The Volvo Group was ranked in second
place with 38 points out of a possible 40. The average score in the survey

was 19.

The Folksam index

The 2007 Folksam Index for responsible business enterprise - drawn up
by the leading Swedish insurer, Folksam - ranked the Volvo Group in third
place among the top-ten companies in the “Top Environment Grade” on
the human rights list, Volvo Group was ranked seventh. The Volvo Group
was also awarded the distinction “Best in the Industry* in the category of

human rights.

Volvo’s Foundations
The Volvo Group has a number of foundations that award scholarships to
prominent researchers and organizations to promote research in various
spheres.

The Volvo research and education foundations — Assar Gabrielesson’s
Foundation and the Volvo Environment Prize Foundation allocated a total
of SEK 24 M to various scholarships in 2007.
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Volvo Adventure Award

In partnership with the United Nations Environment Program (UNEP), the
Volvo Group operates an international competition for school children in
the 13-16 age group. The purpose is to activate young people to get
involved and improve their local environment. The 15 teams that went on
to the final in 2007 met in Gothenburg over a period of four days to pres-
ent their projects and exchange information. The first prize of USD 10,000
went to Waning Pranayadipta and Vania Santoso from Indonesia. They
captured the prize as a result of their work in identifying the potential to

recover materials instead of moving them to landfills or incineration.

Contribution to the struggle against HIV and AIDS

in South Africa

The Volvo Group is one of the main sponsors in the Star School project.
The project started in 2005 in the South African province of KwaZuluNa-
tal and there are now 50 schools serving 50,000 pupils. The affiliated on

schools pledge to work actively in issues involving HIV/AIDs.

Volvo Employees’ Aid Association

Since 1976, Volvo employees have donated nearly SEK 15 M to some
200 projects in underdeveloped countries worldwide. This is a non-profit
association, as well as being politically and religiously independent, and

is open to all employees at the Volvo Group.



GRI summary

GRI Index

GRI (Global Reporting Initiative) is an independent organization that has drawn up global guidelines for reporting

and sustainability performance. The guidelines are voluntary. The table provides an overview of where the

information is available in this publication, the Annual Report or at www.volvogroup.com

Information on

GRI indicator Area Page in this report Page in Annual Report the Internet
Strategy and analysis 2,8,9,18

1.1 Vision and strategy 2,3 [ ]
12 Sustainability impact, risk and opportunities 3 L1
Organizational profile 6,7,78-81,136, 148

2.1-8 Organization Introduction, 7, 10, 32 [ ]
29 Changes in reporting Back page

2.10 Awards received 32

3.1-3.12 Report profile 4, Back page

313 External asurance 5

Governance, Commitments and Engagements 2,72-81,123

4.1-7,9,10 Corporate governance [ ]
4.8 Business concept, vision, values 2,3,11,26 L]
411-13 Commitment to external initiatives 15, 26, 32

4.14-17 Stakeholders’ engagement 4,5

Economic performance 4,5,8-13,16,17,22-31, 110, 149-157

EC1-4 Economic performance 6,7,9 [ ]
EC5-7 Market presence Introduction, 2 L]
EC8-9 Indirect economic impacts 3,10,19, 27-30 [ ]
Environmental performance 18-21, 32-34, 36-39,157

EN1-2 Materials 13 [ ]
EN3-7 Energy 9, 14-25 L]
EN8-10 Water 24 L]
EN11-15 Biodiversity 24

EN16-25 Emissions effluents and waste 23-25 L[
EN26-27 Products and services 14-22 157 L]
EN28 Compliance 24 u
EN29 Transport 25 [
EN30 Expenses and investments 6, 24, 32

Social performance 34-35, 39, 72-81,110-113, 119, 142, 156-157

LA1-14 Labour practises and decent work, training and diversity 9,26-29 L1
HR1-9 Human rights 26, 30, 31

SO1-8 Society, corruption, politics, competition, compliance 31 [ ]
PR1-9 Product responsibility, health, safety, communications, compliance 13-15 L]

Reporting period

The Volvo Group's last sustainability report was part of the 2006
Annual Report. In addition, sustainability information is available
at the Volvo Group's website, www.volvogroup.com.

This report covers operations for the 2007 financial year. The
Volvo Group plans to publish regular sustainability reports. Previ-
ous reports and supplementary information are available at
www.volvogroup.com.

Changes during the reporting period

The Volvo Group has published environmental reports since
1990. These reports initially covered environmental issues and
were subsequently expanded to include a wider perspective in
respect of sustainability, refer to the definition on pages 2-3 and
5 from the perspective of what has occurred in the business
world and following dialogue with other stakeholders.

Demarcation

Unless otherwise stated, this report encompasses all companies
in the Volvo Group. Nissan Diesel and Ingersoll Rand’s division for
road construction equipment are not included in the environmen-
tal data. Information regarding the Volvo Group's corporate gover-
nance is available in the 2007 Annual Report and at
www.volvogroup.com.

Compilation of data and computations

This report was inspired by the guidelines provided by GRI (Global
Reporting Initiatives) and others. The GRI index above refers to
where the information may be found. This report was not audited
by a third party. Although we understand the value of an audit, we
have in the current circumstances opted to give priority to devel-
oping our in-house processes in an effort to further develop our
sustainability efforts.

Additional information

* Annual Report, 2007

* Detailed environmental data at www.volvogroup.com.

* Product/environmental declarations at the product level
at www.olvogroup.com.

Contact person:

Malin Ripa,

AB Volvo

Public Affairs

Dept. 960 VHQ

SE-405 08 Goéteborg, Sweden
Telephone: +46-31-66 00 00
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VOLVO

AB Volvo (publ)

SE-405 08 Goteborg, Sweden
Telephone +46 31 66 00 00
www.volvogroup.com
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